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Insight: Competition and Digital Needed for Robust Sports Betting Markets
We analyzed sports betting by categorizing more mature markets into 2 groups: “Unrestricted Markets” (markets with
digital & multiple operators) and “Restricted Markets” (no/limited digital & limited competition)

Unrestricted Markets are generating or on pace to generate $50+ of GGR/adult (adj for HHI)
o Most Unrestricted Markets have large populations and substantial numbers of local sports teams
o Except for PA, each market has low gaming tax rates (<20%), enabling operators to promote affordably
o NJ, IN & PA are generating $50+ of GGR/cap; we expect all competitive markets to reach $50+ at maturity
On a GGR/Adult basis, Restricted Markets are underperforming by 50% on average
o Absence of digital wagering in MS, AR and MT adversely impacts GGR performance because digital is, by far,
dominant modality for sports wagering
o Limited competition in monopoly states even with digital, including NH, DC & R, also inhibit overall wagering
volumes
Average Hold % is 7.6% in Unrestricted Markets vs. 11.5% in Restricted Markets
o Due to absence of competition and digital in Rest. Markets, bookmakers offer less competitive odds to customers
o Inretail-only or monopolies, gamblers cannot “comparison shop” when wagering; the opposite is true in
competitive markets
o This is most pronounced in DC and MT, where digital monopoly operator, Intralot, offers substantially below
market odds, resulting in only 25% of DC GGR generated via digital vs. “90% in most markets
Other important insights
o Although NJ is the dominant state in terms of GGR, PA is the dominant state in terms of tax receipts
»  Forthe LTM period ended 10/21, NJ generated 70% more handle ($10.3B vs $6B) & 60% more GGR ($759M vs.
$476M) vs. PA; however, PA generated almost double the tax revenue ($189M vs. $114M)
o Although sports wagering skews mostly digital (~80%-90%), CO is 98% digital because its 33 casinos are located ~1
hour west of Denver, where most of the population resides; It is likely that retail locations are not profitable
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